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*Market Concentration is calculated using Herfindahl–Hirschman Index (HHI).
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https://en.wikipedia.org/wiki/Herfindahl%E2%80%93Hirschman_Index


F
ix

e
d

te
le

p
h

o
n

y

Type Percentual

ACCESSES PER TYPE OF GRANTS, FIXED TELEPHONY

14,098,559
16,128,783
30,227,342

46.6%
53.4%

100.0%

As a public service concession

As a private service
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WIRED BROADBAND, PER GROUP AND TECHNOLOGY

W
ir

e
d

b
ro

a
d

b
a
n

d Group

CLARO

SKY/AT&T

OI

VIVO

OTHER

TOTAL

PERCENTAGE

6,990,627

4,516,803

1,692,912

1,247,667

408,444

14,856,453

100.0%

853,594

4,516,803

1,600,783

358,075

35,782

7,365,037

49.6%

0

0

92,129

889,592

132,553

1,114,274

7.5%

0

0

0

0

241

241

0.0%

0

0

0

0

64

64

0.0%

6,137,033

0

0

0

239,811

6,376,844

42.9%

47.1%

30.4%

11.4%

8.4%

2.7%

100.0%

PAY TV, PER GROUP AND TECHNOLOGY

Accesses DTH FTTH MMDS TVCTVA

P
a
y
 T

V

Market
ShareGroup

M
o

b
il
e

te
le

p
h

o
n

y

MOBILE TELEPHONY, PER GROUP AND TECHNOLOGY

Group Accesses 4G 3G 2G Market Share
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TOTAL
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33.6%
25.7%
22.0%
15.7%
3.1%

100.0%

78,532,350
60,201,237
51,432,502
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7,250,176
234,067,474

100.0%
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4,324.291
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MARKET SHARE - SATELLITE
Number of satellite service accesses, Broadband Internet

Number of satellite service accesses, Pay TV


